RINZI YASEEN
DIGITAL MEDIA LEAD | MEDIA STRATEGY, PERFORMANCE, PROGRAMMATIC & GROWTH
Doha, Qatar | Qatar Resident | (+974) 7101 9573 | rinziyaseen@gmail.com | linkedin.com/in/rinzi
PROFESSIONAL SUMMARY
Digital Media Lead with 6+ years across agency leadership and brand-side digital marketing, shaping integrated media strategy across Qatar, UAE, Saudi Arabia and Kuwait. Leads USD 5M+ in annual media investment across balanced brand and performance objectives spanning paid search, paid social, programmatic, CTV, app growth and digital commerce. Combines commercial impact, including a peak 40x ROAS, with deep audience, first-party data, measurement and AdTech fluency. Trusted by clients and cross-channel teams to translate business goals into defensible investment, optimization and growth decisions.
CORE EXPERTISE
Strategy & Leadership: Integrated Media Strategy | Full-Funnel Planning | GCC Media Strategy | Media Investment & Budget Optimization | Audience Strategy & Segmentation | Reach, Frequency & Forecasting | KPI Frameworks | Client & Stakeholder Leadership | Cross-Channel Team Leadership
Performance & Growth: Growth Marketing | Paid Media | Paid Search | Paid Social | App Acquisition & Growth | E-commerce Growth | Customer Acquisition | CRO | Retention & Reactivation | Remarketing | LTV Analysis | ROAS | CPA | CPL
Programmatic & AdTech: DV360 | CTV | Programmatic Audio | Data-Driven Creative (DCO) | Contextual Targeting | Premium Programmatic | Private Marketplace (PMP) & Programmatic Guaranteed | First-Party Audience Activation
Measurement & MarTech: GA4 | Google Tag Manager & GTM Server-Side | Meta Conversions API | Enhanced Conversions | Attribution | Conversion Tracking | MMPs | CRM / CDP | Marketing Analytics
PROFESSIONAL EXPERIENCE
Digital Media Lead | Publicis Media Qatar | December 2023 – Present
Selected agency clients: QNB, Toyota, Lexus, GO Sport, McDonald's, Korean Medical Center, The View Hospital and Alfardan Properties
Plan and lead USD 5M+ in annual media investment across Qatar, UAE, Saudi Arabia and Kuwait, co-developing strategic direction with senior leadership while independently owning detailed planning, forecasting, live optimization and budget shifts. Serve as primary Digital Media POC across 5+ accounts and lead a 4-person paid social, paid search and programmatic team.
Improved GO Sport ROAS from approximately 5x to a peak of 40x, validated against backend revenue and third-party attribution, while growing e-commerce channel revenue 42% YoY through budget and campaign restructuring, feed and SKU optimization, and audience and attribution improvements.
Shape brand and premium-media strategies for QNB and McDonald's using CTV, YouTube Masthead, contextual targeting and weather-triggered DCO; across relevant QNB activity, a Meta Brand Lift Study recorded a +1.3-point Brand Favorability lift.
Define measurement requirements and guide technical teams and vendors through multi-client enhancements spanning GTM Server-Side, Meta Conversions API, Google Enhanced Conversions, GA4 server-side measurement and MMPs, achieving 90%+ coverage across conversion events, key user actions and revenue attribution.
Build app acquisition, in-app event, retention and re-engagement programs across Google, Meta and TikTok with MMP measurement, delivering a 70% QoQ increase in paid-media-attributed installs for one client; activate CRM/CDP and first-party audiences for acquisition, value segmentation and reactivation.
PROFESSIONAL EXPERIENCE - CONTINUED
Digital Marketing Executive | Mazecs Qatar | June 2023 – December 2023
Built B2B lead-generation and B2C booking campaigns across Google, Meta, content and email for Mazecs and AdventureRooms Qatar, increasing leads 60% and bookings 35%.
Improved acquisition efficiency through audience, creative and funnel optimization, reducing CPL 40% while increasing website traffic 120%.
Social Media and E-commerce Specialist | Trident Distributors (Pvt) Ltd | Brand: District25 | December 2020 – February 2023
Directed social media and e-commerce for District25 and represented brands LAMY, Stanley and New Balance across WooCommerce, Daraz, Google, Meta, email, influencer and promotional programs.
Increased e-commerce sales by 70%, conversion rate by 35% and AOV by 60% through conversion-focused media, digital merchandising and customer-journey optimization.
Social Media and E-commerce Executive | DKN Asset Management (Pvt) Ltd | Brand: Beverly Street LLC | October 2019 – December 2020
Managed Beverly Street's Adobe Commerce operations across digital merchandising, product launches, promotions, influencer partnerships, customer journeys, order and fulfillment coordination, and campaign support.
SELECTED INNOVATION
MatchdayOS: Co-developed a compact GCC football-media planning system that turns country-level audience intelligence, channel guidance, KPI benchmarks and budget modeling into faster first-stage decisions before matchday demand peaks; originated the concept, product framework and media-planning logic, then tested and rolled it out for team use.
TOOLS & PLATFORMS
Media Activation & Programmatic: Google Ads, DV360, Meta Ads Manager, TikTok Ads Manager, Snapchat Ads Manager, X Ads, LinkedIn Campaign Manager, Amazon Ads, Apple Search Ads, The Trade Desk, Equativ, MiQ, Teads and Spotify Ads
Analytics & Measurement: GA4, Google Tag Manager, GTM Server-Side, Meta Conversions API, Google Enhanced Conversions, Looker Studio, SQL, Supermetrics, Funnel.io and NestAds
App Growth & MMP: Adjust, AppsFlyer, Kochava, Google Firebase, Google Ads App Campaigns, Meta App Campaigns, TikTok App Campaigns and deep linking
CRM / CDP & First-Party Data: Braze, HubSpot, mParticle, Google Customer Match, Meta Custom Audiences, CRM/customer databases, behavioral and value-based audiences
Commerce: Google Merchant Center, Shopping, Performance Max, DataFeedWatch, Triple Whale, Shopify, WooCommerce, Adobe Commerce / Magento and dynamic product ads
AI & Productivity: ChatGPT, Claude, Gemini and Codex for audience research, data analysis, media and creative recommendations, prompt engineering and structured AI workflows
CERTIFICATIONS
Meta: Certified AI and Performance Marketing Specialist | Certified Media Planning Professional | Certified Media Buying Professional | Social Media Marketing Professional | Certified Digital Marketing Associate
Google: Ads Display Certification | Display & Video 360 Certification | AI-Powered Performance Ads Certification
LinkedIn: Marketing Strategy
TikTok: Media Buying Certification
AWS: AI Practitioner
EDUCATION
Digital Marketing Strategy and Planning Specialization | Digital Marketing Institute | 2024–2025
Professional Diploma in Software Engineering | ESOFT Metro Campus | 2019–2020
LANGUAGES
English – Fluent | Tamil – Native / Fluent | Sinhala – Conversational | Arabic – Basic
